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Greener Ways for UK Holidays

We all need a holiday now and again, but how
do we choose one that will cause minimum
damage to the environment? Going abroad
may guarantee sun, but it also guarantees 
environmental damage through pollution from
aviation or car fuel, waste and energy ineffi-
ciency. Staying in the UK and looking 
carefully for hotels and bed and breakfasts
with green policies means you can give 
yourself – and the environment – a well-earned
break.

This briefing looks at how you can make
your UK holiday a green one, and offers
advice on how businesses can become more
environmentally friendly. For information on
holidaying abroad, contact Tourism Concern or
other organisations listed on the back page.
Lots of hotels and B+Bs across the country
operate green policies, on waste prevention or
energy saving, for example. Some operate
alone, others are part of regional green busi-
ness accreditation schemes, which recognise
good environmental practice. Self-catering
accommodation and caravan/campsites are
included in many of the accreditation schemes.

The English Tourism Council published
research in summer 2002 on visitor attitudes

towards sustainable tourism, which found that:
• 63% said a 'well-managed environment was

an important feature in choosing the desti-
nation of their last holiday or short break in
England'

• 76% believed their holidays should benefit
local people where they are staying

• 84% of holiday-makers would pick 
accommodation and attractions with a 
green award.
Not only is there a market for green holi-

days, as this research shows, but businesses
can also cut costs by making a few simple,
environmentally-friendly changes. According
to research carried out by the Centre for
Environmental Studies in the Hospitality
Industry (CESHI) at Oxford Brookes
University, rubbish disposal alone costs hotels
and B+Bs £110 per tonne. Each year, 3.5 
million tonnes of hospitality waste is sent to
landfill sites. As landfill space becomes more
and more scarce, there is no doubt that both
the costs and environmental implications of
waste disposal will escalate. Landfill sites and
incinerators – fuelled by waste – mar our 
beautiful countryside and cause pollution.

Here are some practical tips on how you can
be a greener holidaymaker.

• Buy local specialities, foodstuffs and crafts.
• Support small businesses – family-run

restaurants and tea shops – rather than using
the large national chains.

• Use public transport or hire a bike.
• If you find a hotel with a good environmen-

tal policy tell your friends – word-of-mouth
is the best form of publicity.

• Tell owners of hotels and B+Bs you visit
about the accreditation schemes mentioned
in this briefing and encourage them to sign
up. Give the owners a copy of this briefing
for their information.

• While a hotel or B+B may market itself on
its environmental performance, things could
get slack with time. Look out for practices
that are not environmentally friendly, and
suggest how they could be improved.

• Don't forget all the things that you would
normally do at home – dispose of litter 
sensibly, avoid disposable products, recycle
when you can, buy recycled products and
take your own shopping bag with you, turn
off the tap when you clean your teeth, turn
off lights when not required.

Holidays and the environment

Being a green visitor
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Dyfi Valley Sustainable Tourism Project is a regeneration scheme
in an Area of Outstanding Natural Beauty in mid-Wales. It is part
of the Dyfi Eco Valley Partnership (DEVP), which is working with
different businesses and industries towards sustainable develop-
ment to benefit the environment, the local community and visitors.
A number of hotels, guesthouses and
self-catering cottages employ environ-
mentally-friendly practices. Some have
been redecorated using less polluting
materials, others provide deliveries of
organic vegetables, use locally-sourced
food and keep free-range hens, others
have no-smoking policies. One offers 
allergy-free bed linen, and free towel-
hire to those arriving by public 
transport.

As well as tourism, green philoso-
phy is put into practice in energy 
provision, woodlands, waste and 
transport. It also encourages businesses
and visitors to support local events
such as village sports, to shop locally,
and use public transport or cycle. It
wants local authorities to increase
planning permission for social housing,
to balance out the negative impact of
tourism on housing, and to work for better public transport, among
other things.

For more information about Dyfi Valley and the Sustainable
Tourism Project visit www.ecodyfi.org.uk.

Government policy on waste and energy

Dyfi Valley Sustainable Tourism 

South Hams District Council in Devon runs a voluntary accredita-
tion scheme for businesses to be graded on their greenness. The
Green Tourism Business Scheme (GTBS), modelled on a leading
scheme in Scotland, provides support, guidance and advice to help
businesses save money and improve their environmental manage-

ment. Businesses are graded gold,
silver or bronze, depending on their
greenness. 

All award winners receive a
plaque, a certificate, a group and
individual photo of the presentation
and the GTBS logo on disk for 
marketing purposes. All accredited
businesses get free entry on the
South Hams Tourism website.

Visitors, tourism businesses and
the local community can contribute
to the living heritage of the area. By
donating 5p for every cup of tea sold
or 10p from every postcard, for
example, local businesses and 
organisations have raised enough
money to restore many green lanes
(ancient footpaths) for public use. A
guide to green lane walks is due to
be published in May 2003. 

The scheme is now being extended to transport operators and
marinas. This will enable the council to offer green packages to
visitors and encourage use of public transport.

Green Tourism Business Scheme

WASTE
Reducing the amount of waste produced and sent to landfill is
an important Government target. Landfill space is running out
and the toxic substances produced by incinerating mixed waste
make it an unacceptable alternative. The Government aims to
reduce the amount of industrial and commercial waste landfilled
to 85% of 1998 levels by 2005. The target for household waste
is to recycle or compost at least 25% by 2005, 30% by 2010 and
33% by 2015.

The Government is using taxation as a key incentive. Landfill
Tax, currently £14 per tonne, is set to rise by £3 a year from
2006. Most hotels are not taxed directly, but pay it indirectly
through their waste disposal contractor, who will pass on the
higher costs. The rubbish from many smaller B+Bs is collected
as household waste.

According to CESHI at Oxford Brookes University, for a
medium-sized hotel with around 80 bedrooms and no recycling
or other waste-prevention strategies in place, the Landfill Tax
could add as much as £900 to the annual waste disposal bill. A
hotel that that recycles basic materials (glass & paper) and com-
posts vegetable matter could reduce its bill by as much as 60%.

ENERGY
The environmental, social and economic costs of global warming
are evident today and set to get worse if carbon emissions and
energy use are not reduced. The Department for the Environment,
Food and Rural Affairs (Defra) says, current climate models 
predict that global temperatures could increase by between 1.4°C
and 5.8°C over the next 100 years.

The Government is committed to a 60% reduction in carbon
emissions by the middle of this century, with major increases in
renewable energy and energy efficiency. One of its key policies is
to introduce the Climate Change Levy. The levy will be charged
on the industrial and commercial supply of lighting, heating and
power. Businesses can expect to be charged an extra 10% or more
on their energy bills. But businesses that reduce their energy
usage will be less affected by this levy. 

Most businesses can save between 10 and 20% by making a
few simple changes, some of which are outlined in this briefing.
Domestic energy use and energy from renewable sources are
exempt from the levy. Hotels and B+Bs will be subject to the
levy, although premises put partly to domestic use may be 
entitled to a reduction.



INVOLVE YOUR CUSTOMERS by informing them of your
environmental policy. Ask them to turn off lights when not
required, and not to waste water. Don't wash more towels than 
necessary – ask customers to indicate dirty towels by placing them
in the bath, for example. Present this not as a set of rules, but as 
an example of your approach to minimising damage to the 
environment.

SAVE ENERGY by using low energy light bulbs. Don't wash
sheets etc more often than necessary. Install energy efficient electri-
cal appliances. Ensure your property is properly insulated. Regulate
thermostats. Install solar panels. Sign up to a green energy supplier.
(Grants are available for making properties more energy efficient.)

SUPPORT LOCAL ECONOMIES by serving locally-produced
food, preferably organic, and encouraging use of public transport
and local shops.

AVOID HARMFUL CHEMICALS by using eco-friendly 
toiletries and cleaning products. Use non-toxic paint. Lay wood,
linoleum, cork or rubber floor instead of carpet or vinyl (PVC)
flooring to reduce the risk of allergic reactions - see 'A Guide to
Healthy Flooring' published by WEN for the Healthy Flooring
Network. Avoid products containing synthetic fragrances such as
air fresheners, fabric softeners and deodorisers. Chemicals in them
are environmentally harmful and can trigger or exacerbate allergies
and multiple chemical sensitivity (MCS).

AVOID RUBBISH by using refillable pots of jam and butter and
toiletries. Have milk delivered in returnable glass bottles instead of
plastic. Investigate the possibility of offering a nappy washing 
service. Compost all appropriate household and garden waste.
Donate to charity any furniture you no longer need. Try to mend
things rather than throw them out. Recycle glass, paper, aluminium
cans and, where possible, plastic. Buy recycled products – this 
creates a demand for the materials recovered or collected by 
recycling schemes. Provide sanitary disposal bags and bins to
encourage customers to 'bag it and bin it' instead of flushing.

REDUCE POLLUTION by promoting alternative ways of travel-
ling to the B+B or hotel and when there. Collect people from the
station, offer bike hire, and have walking maps and local bus
timetables available. Provide cots and buggies so families with
young children can benefit from this.

SAVE WATER by putting a water butt in your garden to collect
rainwater for use on plants and lawn. Fit a trigger nozzle to your
hosepipe. Only use the washing machine with a full load. Use 
energy efficiency grade A washing machines and dishwashers. Fix
leaking taps. Install a water-saving device in lavatory cisterns.
Provide showers as well as, or instead of, baths.

BE AN AMBASSADOR – if guests see that resource saving is
routine to you they will do more when they get home. Display
leaflets or notices about what you are doing.
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Being a green accommodation provider

Award-winning Strattons Hotel in Swaffham, Norfolk, is an excel-
lent example of how reducing water and energy use and waste can
save money as well as the environment. After an in-depth scrutiny
of their business practices, the owners of the seven-bedroom hotel
made changes allowing them to cut landfill waste by 97%. They
now produce only half a domestic wheelie bin of waste per week. 

• They stopped buying individual portions of soap, shampoo,
shower gel and bath foam, and replaced them with refillable 
bottles of Body Shop products. By using 1000ml refillable pump
dispensers, they cut by an estimated 97% the tonnage of plastic
sent to landfill, while guests consume 70% less shampoo and
other toiletries. Toiletries cost them £1,080 in 1998, but only
£180 in 1999.

• All printed waste paper (unsolicited mail, waste from guests'
bedrooms, finished paperwork) is recycled. Paper only printed
on one side is recycled into notepads for hotel staff. Fax paper is
used four times – as a faxed message, for printing the telephone
log on the reverse side, cut into scrap and made into restaurant
order pads and then composted and used on the garden.

• Their purchasing policy supports the local economy, cuts down
on car/lorry journeys and minimises waste: most purchases
come from within a 25-mile radius. Fruit, herbs and salad leaves
are grown in their organic garden.

• They reduced their electricity bill by 19% in 1999 by, for
instance, installing low energy light bulbs, turning off appliances
rather than leaving them on standby, good insulation and draft-
proofing and turning down the heating from 23 degrees to 18-20
degrees, depending on the weather.

• For more information, visit www.strattons-hotel.co.uk, or call
01760 723 845.

Strattons Hotel, Swaffham, Norfolk




